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DOES THAT MEAN YOUR SMALL BUSINESS NEEDS AN APP?

NOT NECESSARILY.

Here, with the help of Howard, 
we break down whether an app 
or a responsive design best fits 
your small business needs.

Apps are specific, self-contained programs. They 
can work with the device’s features such as the 
camera or gyroscope. Take app games, for example. 
They use the gyroscope so that users must tilt, flip 
and turn the phone to play. 

Responsive design, on the other hand, is an 
approach that ensures a website keeps all its 
content, images and structure the same on all 
types of devices—smartphones, tablets, computers.
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Which option is best for you?

YOU NEED CUSTOMERS TO:

Learn about your small 
business.

HOW TO FULFILL THE NEED:

Responsive Design
If your customers are looking for quick information, 
such as store hours, location or a list of services, then 
responsive design should do the trick.

YOU NEED CUSTOMERS TO:

Find you online.

HOW TO FULFILL THE NEED:

Responsive Design
Mobile sites with responsive design allow for search 
engine optimization (SEO), which helps your business’ 
website appear higher in searches on sites like Google. 
Apps, however, must be downloaded onto a smartphone 
and don’t help SEO.

YOU NEED CUSTOMERS TO:

Consider your small 
business innovative.

YOU NEED CUSTOMERS TO: HOW TO FULFILL THE NEED:

App
The proliferation of smartphones means customers are 
never surprised when a business has an app—but 
companies haven’t created apps as rapidly as people 
have bought smartphones. Those with a useful app can 
differentiate themselves from their competitors as 
cutting-edge.

YOU NEED CUSTOMERS TO:

Become more loyal.

YOU NEED CUSTOMERS TO: HOW TO FULFILL THE NEED:

App
Customers must specifically find your app and download 
it. Chances are, those who do already like your business. 
Since not just anyone surfing the Web can access the 
app, you can reward your app users with special deals 
and discounts. Added bonus: You can use the same app 
to track the number of downloads and sales.

of customers will bounce 
immediately from your website if 
it’s hard to read on a smartphone.

“If users visit your site from a mobile phone and 
they can’t read what's on it or it takes too long to 
load, then those are potentially lost customers.”

That is, if your website looks good on 
their phones. If not, you’re in trouble:

40%

Brandon Howard, owner of All My Web Needs,
a Web-design and marketing firm in Nashville, TN

on a company’s website within 1 hour.

When consumers gallivant online on mobile devices, let’s 
hope they find your small business’ website. Why? 

More and more, smartphone 
owners are using the 
devices to go online.
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Pretty soon, in the not-too-distant future, 

Percentage of U.S. Adults
With Smartphones That percentage will continue to climb 

this year. As a Jan. 2014 eMarketer 
report found, smartphone usage is

FIND YOUR 
APPY PLACE
Small business owners must reach customers on their smartphones.


